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List of Search Engines

• Google

• Yahoo

• Bing

• Baidu

• Others
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Search Engine Market Share

comScore’s worldwide search figures till December 2012
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Why SEO?

• 2.7 billion internet users in the world

• Online shopping in Four Asian Tigers 
increase by mid to high range double-digit 
percentages

• Over 5 billion searches on Google per day

• Google Search Syndrome
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What SEO brings you?

• Increase sales & revenue

• Build brand awareness
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What is Search Engine

A web search engine is a software system 
that is designed to search for information on 
the World Wide Web.

Wikipedia
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What is Search Engine

Search Engine is a deaf and 
weak sight old man

Kwun Yeung
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Characteristics of 
Search Engine

• Search Engine CANNOT

• read image

• listen to music

• play with Flash game / banner
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Search Engine Can 
Read Text Only!!
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What you can see on 
Search Engine

• Number of search result

• Organic Search Result

• Paid Search Result

• Images

• Videos

• News

• Locations (Map)

• Wikipedia
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Some Terms You Must 
Know

• Conversion Rate

• Organic Search Result

• SERP - Search Engine Result Page

• Paid Search, Pay per Click

• Keywords, Search Terms

• Adwords

• PageRank

• Crawler, Spider, Robot

• Index
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How Search Engine get 
all this result?

• Crawler/Spider/Robot

• Indexing

• Rate
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How Search Engine 
Rate the content?

• Relevancy

• How the content of the page is related to 
the Search Term

• Importance

• Quality of the page. Does other websites 
with similar Search Term link to this page?  
(Quality of inbound links, aka backlinks)
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Objective of SEO

• Improve Organic Search Result

• Improve Relevancy

• Improve Importance
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Optimize for each page, 
not a site!
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White Hat / Black Hat



© Copyright 2013-2014, Creativeworks Group Limited.

White Hat SEO

• produce results that last a long time

• conforms to the search engines' guidelines 
and involves no deception

• ensuring that the content a search engine 
indexes and subsequently ranks is the same 
content a user will see

• easily accessible to the spiders
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Black Hat SEO

• improve rankings in ways that are 
disapproved of by the search engines, or 
involve deception

• sites may eventually be banned either 
temporarily or permanently once the 
search engines discover what they are 
doing
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We should apply  
White Hat SEO!!

creating content for human
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Relevancy

• What Keyword does the page contain?

• Where do keywords appear in the page?

• How to describe the content of the page?
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Keywords in 
page title

Keywords in 
URL

Keywords in H1

Keywords in 
content
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Location of Keywords

• Domain Name 

• Subdomain

• Page Name URL

• Title Tag

• h1 Heading

• Internal Link Anchor Text

• 1st paragraph in HTML on page

• h2, h3,.... Heading Tags

• Image Alt Text

• Repeat in HTML Text

• Bold <b> or <strong> Tags

• List Item <li>

• Italic: <i> or <em> Tags

• Meta Description

• Meta Keyword

Order by importance
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Choosing the right 
keywords

• Primary Keywords - Keywords and phrases 
that have strong connection to your 
product/service

• Secondary Keywords - Keywords and 
phrases that support or relate to primary 
keywords

• Don’t be too general
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Long Tail Theory

Primary Keywords

Secondary Keywords
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Examples
• Primary Keyword 

• 鞋
• Secondary Keywords

• 健康童裝鞋
• 大碼高踭鞋
• 健康鞋墊
• 皮鞋護理保養
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Exercise
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SEO in website design
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Domain Name

• Contain keyword

• Better have the keyword at the beginning

• Easy to remember

• Easy to spell

• Avoid using hyphen (consider when you see 
a domain name face-book.com)
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Title Tag
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Writing Titles

• Accurately describe the page's content

• Create unique title tags for each page

• Use brief, but descriptive titles
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Examples

• 歡迎來到 ABC 網站

• 除非你希望讓人家找到「歡迎」「光臨」
「網站」

• 更正建議
• 球員卡、運動商品、卡片交換 - ABC 小
鋪
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Tips

• Title should not the too long (Google not 
displaying title after 70 characters)

• Put keyword or phrase at the beginning of 
the title (put your site name at the end)

• Use phrase over keyword

• Use modifiers (best, cheap, most, etc.)

• Use numbers
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Exercise
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Meta Description
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Meta Description

• Not important to search ranking

• Gain click-through rate on SERP

• Advertise content to searchers

• Employ the keywords intelligently

• Unique to each page

• Optimally be between 150-160 characters
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Can I Omit Meta 
Description?

• Search Engines extract relevant text 
automatically

• Consider applying social meta tags 
(Facebook OpenGraph tags)
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OpenGraph Meta Tags
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SEO-Friendly URLs

• Use words in URLs

• Create a simple directory structure

• Provide one version of a URL to reach a 
document

• Use hyphens to separate words, don’t use 
underscore, space

• Avoid to use parameters. If you do, limit to 2 or 
less
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SEO-Friendly URLs
SEO-Friendly URL

Old Dynamic URL
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Even Worse Case

• Amazon - http://www.amazon.com/
Canon-20-2-Digital-Camera-3-0-Inch/dp/
B009B0MZ8U/

http://www.amazon.com/Canon-20-2-Digital-Camera-3-0-Inch/dp/B009B0MZ8U/
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Ease of Navigation

• Create a naturally flowing hierarchy

• Use mostly text for navigation

• Use "breadcrumb" navigation

• Home > Kitchen > White Coffee Mug

• Put an HTML sitemap page on your site, 
and use an XML Sitemap file
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Heading Tags
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Heading Tags

• Use on only 1 <h1> tag on a page

• Search Engine may check if <h1> contain 
the same keyword from title

• Unique heading for each page
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Quality Content
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Quality Content

• Keyword must appear in the first paragraph

• Keyword density in the page is suggested to 
be between 1 - 3 percent

• Use relevant tones and language

• Create content for your readers

• Create pillar posts
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Images Alt Text
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Image Alt Text

• Remember the weak sight old man?

• Alt text will be displayed if image is not 
loaded 

• Search Engines see Alt text as description 
of the image

• Name the image files with suitable 
filenames with descriptive keywords
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Anchor Text In
Hyperlinks
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Anchor Text In 
Hyperlink

• Avoid

• Please click here.

• 請按這裡
• Our Service

• 關於
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Brands Digital 
Marketing Budget

• Content Marketing

• Social Media

• SEO

• SEM

• Online Advertising

• Forum Seeding


